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From Qual to Quitting

How Truth Initiativeis
T T

to humanize the Cessation Journey
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E) Today's Speakers

Aneesh Dhawan Sarah Freeark

Co-Founder & CEO Director, Brand Marketing
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E) A bit about knit
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Knit is an Al-native Insights Platform
combining the power of Quant, Video
and Al to help brands get a quicker and
more holistic understanding

of their target audience.

Trusted by 100+ Brands
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9) Importance of Qual for Truth Initiative |

Humanize real
quitters” experiences
in the truth
campaign and solutions




Truth Initiative’s Need to
Dig Deeper with Qual

G Sme

“ Navigating Sensitivity through
the Voice of the Consumer

V) Ensuring Rigor & Diversity
through Larger Sample

. Synthesizing All this Data
to Drive Real Impact




E) Truth Initiative found its |/
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Let's dive into how we helped >



Create your Vet your Analyze in Share impactful
survey audience minutes insights
Al-Generated or Custom Custom segment 5M+ Al-Generated Quant & Create showreels, customize
Programmed, with 100+ consumers or field with Qual Summaries + charts and auto-generate
question varieties your own panel Al Contextual Analysis™ editable reports
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Knit's VoC Video
Research Unlocked:

Privacy & Flexibility for
more authentic answers

Structured Prompts getting
to a “deeper level”

Hearing a person'’s voice
in their Own Words

In Progress ¢ Weekend

+Add Videos

. Navigating Sensitivity through the Voice of the Consumer

Active Team: o
m" 2™ GetHelp A &
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Cheers to the Weekend

The Official Time for Pizza Time



Knit's Quant + Qual Research

Allows Truth Initiative to scale up
their qual work to capture the
voice of their audience, while also
“knitting” in the hard numbers
from their quant data to better
influence well-rounded decisions

Showing 285 of 285 responses

. Ensuring Rigor & Diversity through Larger Sample
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Knit's Al Analysis Platform

Allows Truth Initiative to action on
all of this data, in a matter of days,
as Knit’s Al Analysis capabilities
helps make sense of both the
quant & qual data captured
in each study
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Synthesizing All this Data to Driv

Knit Content for L. v

Project Overview

Survey Buider

Data Summary

Videos

AlText Analysis

Al Video Analy

Showreels

In Progress

Video Analysis

B summary

e Real Impact

Active Team:

o
T GetHelp M

auestion2s Describe what occasions, sventsormo_ v | @

The analysis of the responses reveals that the decision to order pizza is influenced by various occasions. events, and moods. The most common occasions for ordering pizza include

weekends, p iy for activities
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Themes

[ What occasions. events. or moods
influence youto choose to order..

# [J Why do you tend to choose pizza
instead?

© [ What iternatives are you ge
considering it against?

ally

@ O A there certain times where
You're ordering pizza more than..

O Adda

Untagged Responses @

Showing all responses P
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nights. and after a long day at work when individuals are tired and seek a quick. easy. and filling dinner @3

Read More

OCopy @ @

Usually | order pizza whenever | am just craving pizza. There aren't any certain times that |
specifically order pizza more than others. 1 am deciding jnd pizza 85
an option. pasta would be another option or chicken,

® italan Cuisine x| (@ Chicken

So | usually choose to order pizza when | am kind of, you knaw, in a more chill mood and you know.
usually fike the weekend or something and | just wanna unwind or you know, not really have to worry
about making my something myself. And let me look at the questions. Yeah, 'm definitely ordering it
more on the weekends. It's just a nice way to unwind. You know, there's a lot of pizza chains near me
that are delicious. Like Littie Caesars Love it. | choose pizza instead. | choose healthy options a fot
First of all, | think that is very, very important for the demographic of customers that a pizza chain is
faced with because th

's always a pretty large one. And yeah, pizza is just. | don't know, it's kind of
like soul food, if that makes sense. Its just convanient and it's so nice and comforting and everyone
love pizza as a chid, of course. Like. unless you're lactose intolerant. But | digress. It just something
that's ke a ice little treat for yourself every now and then, you know? And yeah. | love yall. Thank
you for all that you do.

® Late Night and Tiredness x

Select Responses

@ Wookends and Weeknights ) (@ Anytime and Week x .Cnm!nm
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With the help of Knit,
Truth Initiative can bring
real quitters’ experiences

to life in their campaigns.




E) Partner with knit

,
Want a deeper Knit demo? Just have a . i g
question? Reach out to the Knit team L

anytime!

Aneesh Dhawan
CEO & Co-Founder

>D< aneesh@goknit.com

@ Want more info? goknit.com


http://goknit.com

