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Knit is an AI-native Insights Platform 
combining the power of Quant, Video 
and AI to help brands get a quicker and 
more holistic understanding
of their target audience.

Trusted by 100+ Brands



Humanize real
quitters´ experiences

in the truth
campaign and solutions 



Navigating Sensitivity through 
the Voice of the Consumer

Ensuring Rigor & Diversity
through Larger Sample

Synthesizing All this Data
to Drive Real Impact





Create your
survey

AI-Generated or Custom 
Programmed, with 100+ 

question varieties

Custom segment 5M+ 
consumers or field with

your own panel

Vet your
audience

Analyze in
minutes

AI-Generated Quant &
Qual Summaries +

AI Contextual Analysis™

Share impactful 
insights

Create showreels, customize 
charts and auto-generate 

editable reports
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Knit’s VoC Video
Research Unlocked:

Privacy & Flexibility for
more authentic answers

Structured Prompts getting
to a “deeper level”

Hearing a person’s voice
in their Own Words



Knit’s Quant + Qual Research

Allows Truth Initiative to scale up
their qual work to capture the

voice of their audience, while also 
“knitting” in the hard numbers
 from their quant data to better 

influence well-rounded decisions



Knit’s AI Analysis Platform

Allows Truth Initiative to action on
all of this data, in a matter of days,
as Knit’s AI Analysis capabilities

helps make sense of both the
quant & qual data captured

in each study



With the help of Knit,
Truth Initiative can bring
real quitters’ experiences
to life in their campaigns.



Want more info? goknit.com
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aneesh@goknit.com

Want a deeper Knit demo? Just have a 
question? Reach out to the Knit team 
anytime!

http://goknit.com

